facebook Bulk Upload Tool Case Study

Local

retail division of pointroll

ShoplLocal brings most top U.S. retailers’ regional weekly circulars online. Its
mission is t0 connect retailers and shoppers, online and in the store.

Objective

With the back-to-school season looming,
ShoplLocal’s goal was to extend the impact
of key in-store promotions for their client, a
national multi-channel department store.

Solution

ShoplLocal used Facebook’s  precise
geographic and demographic targeting to find
shoppers everywhere. To manage campaigns
efficiently around the country, they used the
Facebook Ads Bulk Upload Tool, available
to select clients. By experimenting with
offers, images, body text length (including
some bodies of 5 words or fewer), bidding,
demographics, and campaign duration, At our stores in Chicago
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